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“We’re at NASA everyone! And we’re about to go and watch them 
launch our rocket! Our rocket with our names on it! Why isn’t 

everyone more excited? We’re going to a rocket launch!”

-RockOn! Participant 



“I can’t believe they let us stand there!” 
“I can’t believe what we just saw!” 

“I can’t believe that we built a part of that rocket, and that we are 
actually here!”

-RockOn! Participants 



“My Mom was really excited for me to come on this trip. She 
couldn’t believe that I was actually going to NASA, and she was 

telling everyone that she knew about it. 
Now that I’m here, I can’t believe it.”

-RockOn! Participants



“We were at the laundry last night and we talked with some 
students from some other schools. It was worth coming to this 

workshop just to talk to them; the way they think is just amazing. 
One of the guys has like a 20-year plan for his life. Another one had 

some pretty sketchy stuff happen to him, but he’s here too. I just 
learned from them. The conversation was just unreal.”

-RockOn! Participant



After this session you will be able to:

• Better understand why focus groups are an impactful 
data collection method for fundraisers 

• Identify areas where focus group discussions can advance 
development work 

• Utilize tools and strategies to conduct your own focus 
group



Consider a singular element of your current work you 
wish you understood more clearly.  



How could you have more meaningful influence if you better 
understood the answers to those questions?  



"Your overall goal is to collect the richest possible data. ”

-John Lofland & Lyn H. Lofland
Analyzing Social Settings



"Face-to-face interaction is 
the fullest condition of 

participating in the mind of 
another human being...you 
must...'take the role of the 

other' to acquire social 
knowledge.”

-John Lofland &
Lyn H. Lofland 

Analyzing Social Settings 



"Focus group discussion is frequently used as a qualitative approach to gain 
an in-depth understanding of social issues.  The method aims to obtain data 

from a purposely selected group of individuals." 

-Tobias O. Nyumba et al. (2018) 
The Use of Focus Group Discussion Methodology







"Conduct focus groups with donors every year. " 

-Simone Joyaux & Tom Ahern
Keep Your Donors  p. 138







"Market research can be either quantitative or qualitative, and both types are 
valuable to fundraisers. 

"A qualitative study might...provide an organization with some of the compelling 
words or imagery that may end up in a case statement." 

-Aja May Pirtle & Margaret M. Maxwell 
Achieving Excellence in Fundraising (5th edition), p. 191





"Themes that arise through focus group discussions can be tested more broadly 
with a quantitative survey to determine if these impressions can be extrapolated 

across a broader group of donors." 

"Unpacking an issue through...focus groups can provide a richer understanding of 
the 'why' behind survey results." 

-Aja May Pirtle & Margaret M. Maxwell 
Achieving Excellence in Fundraising (5th edition), p. 191 























The 7 “Rights” of Focus Groups
1. Right OBJECTIVE  
2. Right QUESTIONS
3. Right ETHICS 
4. Right PARTICIPANTS
5. Right FACILITATOR & ASSISTANT
6. Right LOCATION 
7. Right INCENTIVE 

-Nyumba et al. (2018)



Data Collection Essentials 

1. Decide on TWO methods for recording 
2. Explain the purpose and rules (desire for all to participate)  
3. Ask key questions and follow-ups, watch for verbal cues 
4. Distribute incentive (this is a place where you can be creative)

-Nyumba et al. (2018 )







After the Focus Group 
1. Code transcripts to identify ideas, repeated themes
2. ACT by identifying next steps 



LET'S DO ONE LIVE!  



What was your 
first experience 

at a National 
Park?  



What are your 
favorite things

to do 
when you visit 

National Parks?  



What factors are 
most important 
to you when you 
consider making 
a donation to a 

nonprofit 
organization?  



What did we learn that could be used to further development work?  





FOCUS GROUP DESIGN Define Objective (Why am I doing this?) 

Kacey Jones, CFRE
kaceyjones15@gmail.com
435.705.1835 


